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Kids Unbranded Action Kit

RAISING HUMANS, NOT CONSUMERS

Raising kids in today’s 
noisy, fast-paced culture 

can be difficult. 
 
For good or ill, modern kids are exposed 
to a wider world. The voices of home 
and community have been joined by 
a chorus of voices from around the 
globe clamoring for their attention. 
Unfortunately, more and more of those 
voices view your child not as a young 
citizen to be nurtured and encouraged, 
but as a target—a unit in an  
underdeveloped market to be  
exploited for gain. 
 
Over the past few decades, the degree to which marketers have scaled up efforts 
to reach children is staggering. In 1983, they spent $100 million on television 
advertising to kids. Today, they pour billions into a variety of mediums—from 
television to online games to mobile phone apps—that seek to infiltrate every 
corner of our children’s worlds. 
 
The results of this onslaught are striking. Research suggests that aggressive 
marketing to kids contributes not only to excessive materialism, but also to a 
host of psychological and behavioral problems, including depression, anxiety, 
low self-esteem, childhood obesity, eating disorders, increased violence, and 
family stress. 
 
The purpose of the Kids Unbranded Action Kit is to provide parents, educators, 
and caregivers with an understanding of what children face today, and to offer 
practical action steps designed to help protect children from intrusive and 
harmful advertising. 
 
For more information, please visit the Center for a New American Dream’s  
Kids Unbranded campaign.

The Impact of Excessive Advertising on Our Children
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Kids Unbranded Action Kit

Limit Screen Time

Today’s 8-to-18 year-olds consume an average of 7 hours and 38 minutes of screen 
media per day—almost the amount of time most adults spend at work daily, except that 
young people use media seven days a week instead of five. In total, given that kids often 

interact with more than one medium at a time, today’s youth pack a staggering 10 hours and 
45 minutes worth of media content into those daily 7.5 hours.

1) How often does your child have 2 or more hours a day of screen 
time (including television, computer, cell phone, tablet, and  
video games)?

❏ Rarely        ❏ Occasionally        ❏ Frequently        ❏ Always

2)  How often is your child’s screen time unsupervised by an adult?

❏ Rarely        ❏ Occasionally        ❏ Frequently        ❏ Always

3) How often do you (the parent or caregiver) spend significant 
amounts of time on screens?

❏ Rarely        ❏ Occasionally        ❏ Frequently        ❏ Always

4) Do you try to make deliberate comments and judgments about 
advertisements and to actively explain the nature and selling intent 
of the advertising to your child?

❏ Yes  ❏ No

5) Have you spoken with your child about protecting their online 
privacy?

❏ Yes  ❏ No

6) Have you installed a web browser that allows you to block ads?

❏ Yes  ❏ No

7) Are you familiar with the specifics of the online games and apps 
that your child is using (i.e., how the game is played, what kind of 
information users are required to provide, and what types of awards 
they are earning)?

❏ Yes  ❏ No

8) Is your home stocked with high-quality books, magazines, and 
articles for your child to read?

❏ Yes  ❏ No

9) Do you mainly provide your child with open-ended toys that require 
creativity (blocks, art supplies, etc.) and avoid toys that have a media 
hook or that offer only one way to play with them?

❏ Yes  ❏ No

10) When watching videos or movies with your child, do you set limits 
around the marketing “extras” (for example, by making it clear that 
although you’re seeing the film, you’re not going to buy any of the 
related toys)?

❏ Yes  ❏ No

11) Are you aware of your daycare or school’s advertising policies?

❏ Yes  ❏ No

If you answered Frequently, Always, or No to any of the questions, your 
child may be exposed to a harmful level of advertising.

ACTION  
IDEA 1#

TAKE OUR QUIZ!  The following questions can help you determine whether or not your child’s media use and 
exposure to advertising may be harming his or her well-being. Following the quiz, you will find practical tips designed 
to help you reduce and manage your child’s exposure to excessive advertising.  If you have any questions or concerns 
surrounding the issue or any of the tips, please contact your pediatrician or school counselor for guidance.
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Kids Unbranded Action Kit

STEP BY STEP  

What You Do Matters!

ACTION  
IDEA 1#

Creating a Low- to No-Screen Environment for Your Kids

Key Steps
The task of conscientious 
parenting is always daunting, 
especially in light of all the 
problems presented by our 
commercial world. But it’s 
important to acknowledge 
that as parents, we do have 
the power to help our children 
lead happier, healthier lives.

One of the most important 
steps you can take as a 
parent is to take control of 
screen time in your home. 
Here are some practical tips 
for creating a low- or no-
screen environment for your 
children.

 Simply unplug.
If going completely screen-free seems impossible, consider setting firm limits on 

the number of hours that your kids watch per day; restricting screens during eating or 
homework times; and limiting viewing to commercial-free programs or parent-approved 
videos.  At the very least, teach your children to mute the commercials.  

 Limit your own screen time. 
Research shows that parent television time has a stronger relationship to child 

television time than access to television in the home or the child’s bedroom, or even 
parental rules about TV viewing and co-viewing.

 Inform your friends and families.
Let them know about your goals to limit your child’s exposure to excessive 

advertising. This way, visits with grandparents and playdates don’t become screen-dates.

 Encourage exposure to ads while in your presence.
Even if you unplug completely, your kids will still be exposed to ads whether it’s 

on buses, buildings, or in the classroom. So you may want to encourage a reasonable 
amount of exposure while in your presence. In a series of studies, Dutch researchers 
found that “active mediation”—making deliberate comments and judgments about 
commercials and actively explaining the nature and selling intent of advertising—was 
more effective than sheltering children from ads.

STEP 

1

STEP 

2

STEP 

3
STEP 

4
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Kids Unbranded Action Kit

ACTION  
IDEA 1#

 Explain the tricks that advertisers use in commercials.
For example, teach your kids about how you can make a burger look delicious even 

after it sits for hours in a photo studio (hint: it involves food coloring, superglue, tweezers, a 
paintbrush, and waterproof spray!). Check out PBS’s Don’t Buy It website to learn more tricks 
that advertisers use.

 Help your kids identify less-obvious forms of advertising.
Watch a show with them and find the products and logos used as props or as part of 

the story line. Make a game out of it!

 Avoid unmonitored computer time for young children.    
Consider keeping computers in high-traffic family areas to avoid social isolation.

 Talk to your kids about protecting their online privacy. 
Explain that you give advertisers a lot of information simply by downloading an app 

or clicking on a sweepstakes. Teach your kids to never click on an ad, take an online quiz, or 
fill out a form without your permission.

 Install an effective adblocker.
This prevents your children’s online 

activity from being tracked by marketers. In 
addition, install and use web browsers that 
are designed for kids but that allow parents to 
block ads—for example, Zoodles.com (for ages 
3–13) or kidoz.net (ages 2–8).

 Get to know the games and 
ads your child is using. 

Have them show you how the game is played, 
what kind of information they are required 
to provide, and what sorts of awards they’re 
earning. Invest the time to really understand—
and if you don’t approve of the game and 
its marketing tactics, steer your kids toward 
games that you find acceptable.

STEP 

5

STEP 

6
STEP 

7
STEP 

8

STEP 

9

STEP 

10

STEP BY STEP  

What You Do Matters!
Creating a Low- to No-Screen Environment for Your Kids
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Kids Unbranded Action Kit

Say Yes—To Time! 

Make up family rituals starting with 
activities, foods, music, and places that 
your kids love. If they enjoy sports, make 
up a new backyard game. If they’re into 
music, have a family dance party. If they 
love to bake, have a weekly family bake-
a-thon. If they have a favorite park, go for 
a nature walk and take special treats; stop 
mid-way and throw a picnic blanket on 
the grass to eat your snack.

Map out certain days of the week 
for certain activities. Make one night 
a “game night,” during which you choose 
from a wide range of games. Make anoth-
er one “reading night” in which you read 
aloud (or silently), but everyone reads. 
Another option is “sports night”: play tag 
outside if the weather is mild, or invent an 
indoor game.

Take a class together! Find a cooking 
class and make Italian pastas. Or take a 
painting class that promises a frame-wor-
thy work of art after just two hours. In-
stead of watching a reality talent show, 
learn some guitar and play at an open-
mike night.

Get outside! When possible, plan out-
door family activities. Pack picnic lunches 
for a weekend hike to a lake or a park.  
Find a bike or walking trail nearby. Start 
a garden or, if you lack space, look for a 
community garden you can join. Go camp-
ing, even if just in your backyard. Gaze at 
the stars.

Turn the regular rules upside down 
for a change. For example, once a week 
or once a month, schedule an “indoor pic-
nic” and eat finger foods while sitting on a 
blanket on the family room floor.

Make dinner together. From the appe-
tizers to dessert, let the kids choose  
the recipes!

Take a deeper challenge. Try a de-
vice-free detox involving either nature or 
a serious change of scenery for a week. 
Go whitewater rafting. Help build a home 
or center in a less-fortunate community. 
Whether they admit it or not, the change 
of perspective and relief from social pres-
sures might just give your kids a view into 
a whole new world.

 

ACTION  
IDEA 2#

IDEAS & INSPIRATION

Click to Watch  

VIDEO
Watch the Kids Unbranded Video 
Contest winner.

Inspired by New Dream’s 
Kids Unbranded campaign, 
one dad decided to play 
“Cast Away” with his three-
year-old son for his spring 
break. No electronics, no 
TV, no commercials, no junk 
food. Just father and son, 
camping on an island.

When you say no to another gadget, say yes to something your child really wants: your 
time. In What Kids Really Want That Money Can’t Buy, author Betsy Taylor points to 
surveys and self-reports indicating that what children really want is time with parents, 

friends, and extended family. According to a New Dream poll, 57 percent of children age 9–14 
would rather do something fun with their mom or dad than go to the mall to shop. Whether it’s 
playing games, cooking, reading together, or just sharing space with the screens off, remember 
that the best thing you can give your kids is you.

http://www.newdream.org/
http://www.shareable.net
https://www.youtube.com/watch?v=oCG2MUPfEPM
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Long summer days. No 
morning rush to school. No 
nagging over homework 
assignments. Plenty of 
time to enjoy being with the 
kids—right? Maybe. Even 
if your kids are pretty good 
at entertaining themselves, 
there are probably still days 
when everything goes really 
well until about 10 a.m., and 
then the bickering starts. You 
hear the “I’m never playing 
with you again” shrieks, 
followed by “Is it lunchtime 
yet?” By the time mid-day 
actually rolls around, you’re 
counting down the days to 
September.

To head off this routine (and 
to stay sane!), try establishing 
a few go-to activities to 
ensure that you have a fun, 
relaxing summer without 
having to rely on screens to 
get you through the day. You 
don’t need to follow a formal 
structure, and even if you plan 
only one outing a day (even 
just a trip to the library to get 
new books), the hours will 
pass more smoothly.

 Visit the public library.
Use the library as a summer haven. In addition to providing a constant source 

of new reading material, many libraries have summer reading programs that bring in 
scientists, magicians, puppeteers, and even animal trainers to put on amazing shows 
every week. And they’re usually free! If your library doesn’t have such a program, check 
out libraries in neighboring towns or counties.

 Get outside. 
This seems like an obvious tip, but sometimes the heat of summer makes you 

want to avoid all outdoor activities (other than the neighborhood pool!). But if you get 
an early start, you can head to a local farm in the morning to pick fresh fruit and see 
the baby animals. Or go to a playground right after breakfast and stay until the heat 
gets unbearable. Try checking out a local state park and plan on packing a picnic and 
spending the day there with other parent friends and their kids.

  Get inside. 
When it’s really too hot to linger outside, stay inside—but not in your own 

house! Buy a family membership to a local children’s museum and head there every 
week or two. Go to a kids’ concert or theater performance. Or head for the roller rink, 
indoor ice rink, bowling alley, or paint-your-own pottery store. Here’s a money-saving 
tip: create a family wishlist on SoKind Registry, and when the holidays roll around, ask 
your extended family and friends for museum memberships and gift cards to all of 
these indoor activities. No more extra clutter in your house, plus money saved over the 
summer months: win, win! 

  Help someone. 
Give back to your community by signing up for at least one ongoing service 

project every summer. For example, use the second Sunday of each month to make 
sandwiches for a local homeless shelter. But helping out doesn’t have to be a formal 
activity. You can encourage your kids to run a lemonade stand to raise money for a 
favorite nonprofit. Or help a neighbor with yard work. Summer is also a good time to get 
your kids more involved with chores around the house. And, hopefully, the habit sticks 
into the school year!

  Read aloud. 
During the summer, your kids may occasionally hit a rough patch right after 

lunch. Take this time to plop down on the couch and start reading aloud for about 30 
minutes—your kids will love it! Maybe they’ll be inspired to run off and make up a game 
based on the book’s storyline. A new summer tradition is discovered! Check out this 
great list of top read-aloud children’s books.

ACTIVITY 

1

ACTIVITY 

2

ACTIVITY 

3

ACTIVITY 

4

ACTIVITY 

5

ACTION  
IDEA 2#

  

Top 10 Screen-Free Summer Activities

http://www.newdream.org/
http://www.shareable.net
http://www.sokindregistry.org
http://www.amightygirl.com/mighty-girl-picks/top-read-alouds
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  Provide easy access. 
It’s always good to keep board games, art supplies, sports equipment, and 

musical instruments easily accessible. But in the summer especially, it’s good to make sure 
that these resources cannot be missed. Pile the board games right next to the coffee table, 
and the art supplies on the kitchen island. Move the instruments from the shelves into the 
middle of the play area. If your child plays an instrument, buy a new music book and place it 
right on his or her desk where it can’t be missed.

  Learn a new skill.
If you’re not big into formal summer camps, take advantage of the extra time 

available in summer to help your kids learn a new skill. Rather than suggesting the skill 
yourself (which is sure to backfire!), listen carefully to your kids’ conversations to pick up a 
few clues. Maybe your oldest really wants to improve her basketball skills, or your little one 
wants to learn to dance flamenco—give them that chance!.

   Make lunchtime an activity. 
If your kids don’t enjoy trying new foods, try to engage them more in the kitchen. 

They may be more interested in a food that they’ve helped prepare themselves. Check out 
a few cookbooks and cook your way through them this summer. A good starter option 
is Weelicious Lunches: Think Outside the Lunchbox with More Than 160 Happier Meals by 
Catherine McCord.

   Take a road trip.
If there’s time, aim to go on at least one pretty long car trip every summer—

screen-free! Although your kids may not be perfectly entertained the whole time, try 
the following strategies for long trips: Let each child create a music playlist for the drive. 
Check out a bunch of audio books from the library. Play games like License Plate Bingo and 
Roadside Cribbage. And stock up on travel games (Hungry, Hungry Hippos; Simon; a Rubik’s 
cube; a magnetic chessboard) that you keep up front and only pass back when the kids 
seem like they’re about to melt down.

 Get together.
There’s strength in numbers, folks! Get together with neighbors every week for 

a big playdate, with a different parent hosting each time. The genius part is that only two 
of the parents have to stick around, while the others get the morning off! It’s basically a 
summer babysitting co-op—but you don’t have to let your kids in on that. Just tell them 
they get to go to “friend camp” every week.

ACTIVITY 

6

ACTIVITY 

7

ACTIVITY 

8

ACTIVITY 

9

ACTIVITY 

10

ACTION  
IDEA 2#

  

Top 10 Screen-Free Summer Activities
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Build Sane and Sustainable 
Money Habits

Discuss your money values. Smart 
money decisions begin with knowing what 
matters to you. Ask your family the follow-
ing questions: What things matter most to 
us in life? Do our money choices reflect our 
values, not simply those of our peers? Have 
we invested the time it takes to examine 
what matters to us and then to determine 
ways to live in a manner that matches our 
values? Are there certain trade-offs that we 
need to make in order to achieve our goals?

Distinguish between needs and 
wants. We make thousands of spending 
decisions each year. Some purchases are 
truly needs, while others are clearly wants. 
Often this distinction, which appears to be 
so simple, is confusing, especially to kids. 
When your kids experience those “gotta 
have it now” moments, have a conversation 
about needs and wants and how your val-
ues influence whether you think of some-
thing as a need or a want.  

Create a family gift-giving resolu-
tion. As a family, agree on a spending limit 
for all gift exchanges—for birthdays, holi-
days, and other special occasions. Discuss 
the value of gifts that you make for one 
another, as well as gifts of time spent to-
gether. Discuss also the value of gifts given 
to charity in your honor. Remind each other 
regularly why this resolution is important 
to you. Agree to keep this resolution for the 
next 12 months, after which you can review 
and modify it.

 

Create a back-to-school shopping 
plan. Involving your kids with this task 
can help them develop healthy money 
habits while minimizing what can be a very 
stressful experience for families. Be pro-
active with your kids and set up a time to 
determine a strategy. This is a great way to 
engage them in the process by transferring 
some accountability and responsibility to 
them. The most stressful part of the conver-
sation will likely be agreeing on a budget. 
Discuss the amount that both you and your 
child are willing to contribute, then ask 
your child to list the items they would like 
and how much each costs. Help your kids 
think about ways to stretch the budget, like 
by buying things on sale or visiting used 
clothing stores.

Learn to earn. Encourage older kids to 
take on some type of summer work. Work-
ing and earning money helps teenagers 
understand the real value of a dollar. By 
earning their own money, they will better 
distinguish needs from wants. Holding 
part-time jobs also imparts lessons and 
rewards that will serve your teen through 
their lives. They will interact with people 
from a variety of different backgrounds and 
ages, and they will have to adhere to ex-
pectations of people outside of their family 
and peer group. This increases confidence, 
responsibility, and appreciation for the 
unique demands of working.

Inspire generosity. One simple way to 
involve your kids in sharing time, money, 
and material things is to give them a share 
check. Write out a check for an amount of 
money that you feel comfortable with, but 

leave the “pay to the order of” line blank. 
The idea is for your child to find a charitable 
organization that he or she feels passionate 
about. If possible, have your child give their 
share check in person. This will enhance 
their experience as well as give them a first-
hand look at the charity they chose. With a 
share check, kids experience the personal 
rewards of sharing and the positive impact 
of generosity.

ACTION  
IDEA 3#

IDEAS & INSPIRATION

When we stop to count how many of our actions each day are linked to money and 
multiply that by 365, the number gets really big really fast. And therein lies the 
challenge: Every year we make thousands of money decisions, but if we, as parents, 

don’t have a values-based plan to help us stay on track, we risk not only falling short of our 
own goals, but also abdicating our responsibilities as role models to our kids and allowing the 
culture of consumption to fill that void.

Share, Save, Spend.
These ideas and inspiration (as 
well as the case study on the 
next page) were provided by 
an organization called Share 
Save Spend. Nathan Dungan 
founded the group with the 
mission to help youth and 
adults achieve financial sanity 
by developing and maintaining 
healthy money habits that link 
to their values. For more ideas 
and inspiration, as well as a 
wealth of resources, check out 
their website. 

http://www.newdream.org/
http://www.shareable.net
http://www.sharesavespend.com
http://www.sharesavespend.com
http://www.sharesavespend.com
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The daily onslaught of kid-
targeted advertising not 
only affects how we think 
and feel about certain 
brands, but also influences 
how we communicate with 
friends and family. Some 
companies even enlist 
young people and adults 
to talk positively about 
certain brands among their 
friends in order to influence 
spending decisions. 
Welcome to 21st-century 
peer pressure.

But peer pressure doesn’t 
all have to be negative. It 
can also influence positive 
behavior, such as buying a 
car that gets excellent gas 
mileage or telling a friend 
how you shop for value. 
Above all, it’s vital to be 
aware of how peer pressure 
influences your decision-
making process.

Here’s a case study to discuss with your family:

Six months ago, a new family moved in next door. You all quickly become good friends. 
The Joneses clearly have more money than you do—or at least they spend as if they 
do. Over time, you find that being friends with them produces pressure to keep up with 
their lifestyle. Describe the types of pressure you might experience in that situation. How 
would you feel? What would you do?

Talk About It

How do we experience pressure from our peers regarding our home? Entertainment, 
recreation, and vacations? Sports participation? Lessons and learning experiences? 
Clothes, electronics, cars, and other consumer goods?

Why is pressure from peers sometimes so powerful?

Who puts more powerful pressure on us (as individuals and as a family): advertisers, or 
our peers? How? Why?

How would you feel if you discovered that one of your friends was being paid to “talk up” 
a particular product in order to influence your spending decision?

What are good ways to resist negative peer pressure, whether it comes from our culture 
or from friends and others around?

How can we help relieve negative peer pressure on people outside our family?

  

Discussing Peer Pressure with Your Kids

ACTION  
IDEA 3#
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In 2008 and 2009, Dr. Timothy Kasser, psychology professor, author, 
and New Dream board member, partnered with Share Save Spend’s 
Nathan Dungan to conduct a randomized clinical trial on money habits 
and values with a group of adolescents (ages 11 to 17), each of whom 
was accompanied by a parent or guardian who also participated in  
the study. 

The findings were significant. In the intervention group (involving group 
learning sessions and take-home assignments focused on values-
based money conversations), the kids reduced their focus on spending, 
and the parents/guardians reported an increase in communication 
about money with their children. And kids who were initially more 
oriented toward spending than sharing and saving reported improved 
self-esteem at the conclusion of the trial. By contrast, the adolescents 
in the control group became more oriented toward spending than those 
in the intervention group by the end of the study.

  

Discussing Peer Pressure with Your Kids

ACTION  
IDEA 3#

Don’t miss the opportunity 
to decide, as a family, how 
you will stay accountable 
to one another when you 
feel pressure to buy things 
you don’t need.

How can you establish 
ongoing conversations 
about spending pressure 
in areas ranging from 
clothes and electronics to 
vacations, recreation, and 
entertainment? 

Share Save Spend recom-
mends that every member 
of your family keep a log of 
their purchases over the 
next month. Think about 
why you made each pur-
chase and how you felt 
about the item a few  
days later. 

Sum It Up!
Commercially aimed peer pressure starts when we are young and remains with us for  
the rest of our lives. The key is to think about how we manage it when it kicks in,  
knowing that there are powerful and often well-funded forces behind those messages 
and ad campaigns.

The earlier you can figure out how to respond to peer pressure, the better you will be at 
sticking to your goals. And don’t forget about the power of reverse peer pressure, which 
can play a positive role in neutralizing the effects of the overwhelming number of daily 
messages that tempt us to spend, spend, spend!
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Want to Learn More?

Alliance for Childhood 
www.allianceforchildhood.net

American Academy of Pediatrics’ Media 
and Children Initiative 
www.aap.org

Campaign for a Commercial-Free 
Childhood 
www.commercialfreechildhood.org

Center for a New American Dream 
www.newdream.org

Center for Science in the Public Interest 
www.cspinet.org

Common Sense Media 
www.commonsensemedia.org

Northwest Earth Institute 
www.nwei.org

ParentFurther 
www.parentfurther.com 

Parents Television Council 
www.parentstv.org

Simplicity Parenting 
www.simplicityparenting.com

Unplug Your Kids 
www.unplugyourkids.com

Affluenza: The All-Consuming Epidemic 
by John De Graaf et al. (Berrett-Koehler 
Publishers, 2002)

Born to Buy: The Commercialized Child and 
the New Consumer Culture by Juliet Schor 
(Scribner, 2004)

Branded: The Buying and Selling of 
Teenagers by Alissa Quart (Perseus  
Books, 2003)

Cinderella Ate My Daughter: Dispatches 
from the Frontlines of the New Girlie-Girl 
Culture by Peggy Orenstein (Harper, 2012)

Consuming Kids: The Hostile Takeover of 
Childhood by Susan Linn (The New  
Press, 2004)

Last Child in the Woods: Saving Our 
Children from Nature-Deficit Disorder by 
Richard Louv (Algonquin Books, 2005)

The High Price of Materialism by Tim 
Kasser (The MIT Press, 2002)

The Opposite of Spoiled: Raising Kids Who 
Are Grounded, Generous, and Smart About 
Money by Ron Lieber (Harper, 2015)

The Other Parent: The Inside Story of the 
Media’s Effect on Our Children by James P. 
Steyer (Atria Books, 2002)

The Secrets of Happy Families by Bruce 
Feiler (William Morrow, 2013)

For more information, 
resources, and references 
to the studies and statistics 
in this Action Kit, download 
your free copy of New 
Dream’s publication, 
Kids Unbranded: Tips for 
Parenting in a Commercial 
Culture. 

Recommended Reading

Organizations
A number of organizations around the country work to fight against excessive 
advertising aimed at children. These groups provide valuable information and resources 
for parents and caregivers.

http://www.newdream.org/
http://www.shareable.net
http://www.allianceforchildhood.net
http://www.aap.org/en-us/advocacy-and-policy/aap-health-initiatives/Pages/Media-and-Children.aspx
http://www.aap.org/en-us/advocacy-and-policy/aap-health-initiatives/Pages/Media-and-Children.aspx
http://www.commercialfreechildhood.org
http://www.commercialfreechildhood.org
http://www.newdream.org/
http://www.cspinet.org
http://www.commonsensemedia.org
http://www.nwei.org
http://www.parentfurther.com/technology-media
http://www.parentstv.org
http://www.simplicityparenting.com
http://www.unplugyourkids.com
http://act.newdream.org/page/s/kids-unbranded
http://act.newdream.org/page/s/kids-unbranded
http://act.newdream.org/page/s/kids-unbranded
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About This Guide

This Kids Unbranded Action Kit is the first in a series of online guides 
that offer resources to help parents and caregivers band together to 
protect children from intrusive and harmful advertising. We believe that 

it’s important to help children reclaim valuable noncommercial space in their 
lives—space to be children, not merely consumers.

Tell us your stories! Did you find this Action Kit useful? Did you try any of 
our ideas with your family? Share your feedback by emailing us at 
newdream@newdream.org.
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About the Center for a New American Dream 
New Dream’s mission is to improve well-being by inspiring and empowering all of 
us to shift the ways we consume. We seek to cultivate a new American dream—one 
that emphasizes community, ecological sustainability, and a celebration of non-
material values.  We envision a society that pursues not just “more,” but more of what 
matters—and less of what doesn’t. Learn more at www.newdream.org.
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